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Home-Use

With a plethora of new product introductions, the home-use aesthetic device market
has been extremely dynamic as manufacturers seek to capitalize on consumers’ desire for
easy, effective and convenient aesthetic treatments. However, not all products are
succeeding in the marketplace — a weak global economy is making consumers extremely
selective, so that only the most effective, appropriately priced products are capturing share.
As this occurs, retail sales of home-use devices are expected to rise by 27.2% per year, on
average, from an estimated $220.6 million in 2008 to $734.9 million in 2013.
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Based on extensive primary research, this report provides:

rigorous discussion of how the home-use market compares and contrasts with
the professional market;

in-depth analysis of the factors that will contribute to the growth of the home-use
device market as well as factors that will mitigate against further expansion;
detailed sales projections by major manufacturers of home-use device platforms
and disposables through 2013;

comprehensive analysis and comparison of the top manufacturers’ products,
prices, regulatory clearances and distribution channels;

discussion of emerging technologies and products, including recent
developments and new players;

evaluation of failed products.
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