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Executive Summary

With a rapidly softening economy in the U.S., Europe and Japan, the global aesthetic
industry is experiencing a slowdown in demand for professional devices and treatments.
Home use devices, however, represent a bright spot with strong gains projected as
manufacturers continue to introduce innovative new products and cash-strapped consumers

view these devices as a way to save money over costly professional treatments.

Through the forecast period, retail sales of home use devices are expected to rise by
34.6% per year, on average, from an estimated $296.2 million in 2008 to $1.3 billion in 2013.
Of this, manufacturers will earn approximately 40% to 50%, reflecting retail markups and
distribution costs.

In 2008, Radiancy dominated the market with 27.4% share of retail unit sales for its
hair removal, skin rejuvenation and acne treatment devices. Lexington International, Pacific
Bioscience Laboratories, Labowell (formerly Ya-Man), Zeno Corp. (formerly Tyrell) and
others all trailed at a distance.

Radiancy will continue to dominate the market in 2013, but a variety of other players
will also emerge. Although they have not yet launched devices, Light Bioscience, Palomar
and Syneron are expected to capture dominant positions due to their relationships with
L’Oreal, Gillette and Johnson & Johnson and Procter & Gamble, respectively. With a
heritage in consumer electronics devices (such as electric razors), Philips will also assume a

leading position.

Even more so than for professional aesthetic devices, many home use devices are
expected to require disposable components such as treatment tips, pre or post treatment
topicals, etc. This represents a significant additional revenue stream for manufacturers and
fits well with consumer comfort in purchasing new razor blades and other similar
consumables. Retail sales of its disposables will rise by 39.2% from $6.3 million in 2008 to
$32.7 million in 2013.
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