THE Aesthetic Guide conducted a survey of over 20,000 readers in February 2009.
The survey results are illustrated below based on 454 survey respondents.

Types of practices that receive THE Aesthetic Guide that responded to the survey.
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I  Dermatology practice, dermatologic surgery practice
Plastic or cosmetic surgery practice
[ Medical spa; cosmetic laser center

T Other

36%

20%

37%

Job Titles of individuals that receive THE Aesthetic Guide that responded to the survey.

13%

Physician
Office Manager
5% Owner/Principal

Medical esthetician, esthetician

5% 48%
Nurse, other medical personnel

Spa director
Other

7%

86% of readers say they have purchased or recommended products
advertised in THE Aesthetic Guide
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After viewing advertisements in THE Aesthetic Guide, 84% of readers
either discuss products and services, contact advertisers, recommend
products and services, and/or purchase a product a service.
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97% of readers who receive THE Aesthetic Guide either discuss, file
for future reference, recommend or purchase a product, seek further
information and/or use an idea.
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98% of readers feel that THE Aesthetic Guide is a valuable and useful publication.

98%

I Valuable and useful

Not valuable and useful

2%

98% of readers feel that the editorial content of THE Aesthetic Guide is valuable and useful.

98%
I Valuable and useful

Not valuable and useful
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98% of readers feel that the visual appeal of THE Aesthetic Guide is appealing and fashionable.

92%

[ Appealing and fashionable
Not appealing and fashionable



